
Grow customer 
loyalty and value
Deliver a successful loyalty programme 



Many top restaurants owe much of their success to having a loyal 
base of high-spending customers. They’ve found a way to create 
lasting connections and increase customer lifetime value.
Sometimes loyalty happens naturally — customers find what they 
like and return on a regular basis. But today’s restaurants often 
need to work harder and smarter. And here’s where a successful 
loyalty programme can help. 

Clear signs of loyalty problems
Do these issues sound familiar?

• Losing customers too quickly: 
You notice that fewer customers are returning. Familiar faces 
have disappeared. New patrons rarely come back.

 Your promotions miss the mark:
Customers don’t seem to be taking up your current 
promotions or special offers. Your marketing spend isn’t 
delivering a return.

 Customers are spending less: 
Some patrons still visit regularly but they seem to be spending 
less each time.

 It feels like you’re losing touch: 
There’s no easy way to stay engaged with customers at a 
personal level and encourage them to keep them returning. 

Common challenges for restaurants
In the competitive restaurant industry, it's tough to keep customers coming back so 
you can build lasting relationships with them. Today’s patrons are often watching 
their spend closely or looking for novelty — and it’s easy for rivals to lure them away. 
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Tailoring rewards for lasting connections
Building an attractive loyalty programme is essential for long-term customer connections.

With Syrve, it’s easy to set up your programme, defining points per purchase and rewards, 
ensuring everything aligns perfectly with your brand and menu. You can create loyalty tiers 
with special rewards for top patrons, encouraging frequent visits and boosting your business. 
What’s more, you can stay engaged with customers via emails, push notifications and texts.

Using real-time customer data for better decisions
Understanding customer behaviour is crucial when designing your loyalty programme – so you 
always give people what they actually want. 

Syrve gathers vital customer data, such as order history, frequency of visits, spending habits 
and feedback. This treasure trove of information unveils patterns and trends, enabling highly 
personalised marketing campaigns and loyalty incentives. Syrve's analytics provide insights 
into your programme’s performance customer retention, and reward usage, guiding your 
strategic decisions.

Marketing automation with personalised offers
Efficient and personalised marketing is paramount in a business where customer engagement 
is pivotal to success. 

Syrve's marketing automation enables highly personalised email campaigns, targeting 
customers based on purchase behaviour and demographics. For example, it can automatically 
send special offers to customers who haven't visited in a while. Additionally, Syrve automates 
social media updates, keeping existing customers engaged and attracting new ones. 

How to enhance customer loyalty
Discover how Syrve's solutions can transform your approach 
to customer retention and greater spend.

Mobile loyalty programmes for greater convenience
In the digital age, mobile experiences matter. Customers want the 
convenience of having loyalty programmes linked to their phones. 

Syrve seamlessly integrates your loyalty programme into your restaurant's 
mobile app. Customers can easily sign up, track rewards and redeem them 
on their devices. With a user-friendly admin panel for staff and push 
notifications for customers, you'll stay top-of-mind and boost engagement 
effortlessly.

Everything in one place – so it’s easy to manage
Efficiency is key in the restaurant business. With a Syrve loyalty 
programme, you can seamlessly track loyalty points and rewards, with 
complete visibility for yourself and for customers. Everything is integrated 
and automated, from offers to orders, and redemption to rewards. It’s easy 
for your staff to view and manage people’s accounts when needed. 

The bottom line
Investing in a robust loyalty programme is an investment in the long-term 
success of your restaurant. You can nurture repeat business, increase 
satisfaction and watch your customer lifetime value soar.



e: uk@syrve.com

Discover more
Elevate your restaurant experience with Syrve. 
Build a standout loyalty programme and reap 
the rewards.


